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mix interiors

Launched early in 2000, Mix has carved out an 
enviable niche in the UK architectural, design 
and facilities market by focusing consistently 
on the real world of commercial interiors.

Aimed at the UK architectural and design 
community, each issue of Mix Interiors includes 
a number of detailed case studies, revealing 
personality profiles, major Spotlight features, 
global exhibition coverage and a host of other 
regular features.

Combined with a high design ideal, vibrant 
and accessible editorial and a modicum 
of irreverence, Mix has built up a very loyal 
readership. 

Our huge range of award-winning events give 
us the advantage of being very close to our 
readers, and as such we are able to understand 
and report on issues they face.

With a mix of intimate Roundtables, thought-
provoking seminars, grand must-attend 
awards and a national product showcase, we 
have something for all of our readers.

At Mix we are proud of our great standing in 
the community, our ability to connect people 
and our unique relationship with the industry.   

We’re always excited to meet new people who 
we can welcome into the extended Mix family!

Mix Interiors is the leading magazine for 
the UK commercial interiors market.
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readership

Over 19 years we have built up a readership that 
appreciates our efforts in helping them stay on 

top of an ever-changing world

During twenty years we have built 
up a loyal readership family. The key 
types of organisation in our readership 
family include architects and designers, 
design and build companies, property 
professionals, interior product dealers 
and manufacturers.

We reach our audience through our 
magazine, events and online content. 

Because of our daily contact with our 
readers we are able to constantly update 
our readership profiles to ensure we have 
the most up-to-date market data.

At Mix we host over twenty events each 
year, recieving invaluable feedback from 
our readers which we then turn into 
focused editorial pieces. 

CIRCULATION

9,837

editorial features

Each month our editorial is packed with a wide range of 
content designed to educate, inspire and amuse. 

We do not create features specifically designed to sell adverts, therefore 
you will not see a ‘chair’ feature. Our objective is to engage with readers, 

giving them something of value in return for their time.

60% ARCHITECTS & 
DESIGNERS

9% DESIGN & BUILD

8% FACILITIES 
MANAGEMENT

10% PROPERTY 
PROFESSIONALS 13% DEALERS & 

MANUFACTURERS

upfront

This is our ‘100-200 word and image’ part of 
the magazine that brings together some of the 
interesting editorial insights from the previous 
month, bringing our readers up to date with 
anything they may have missed. Examples 
include case studies, ownership changes, 
investments, research insights and growth in 
annual accounts and significant wins.

spotlight

Our regular 15 page main features covers a wide 
range of subjects most recently covering co-
working, the A-Z of trends and 30 under 30, and is 
broken down into quotes, products, case studies, 
opinions, statistics and regular feature The Big 
Question - where 6 senior executives (ranging 
from A&D to end-users) are asked to answer 
a question relevant to the month’s Spotlight 
theme.

case studies

At least two case studies are featured each month. 
Written from the client’s point of view, this allows 
the reader to gain an insight as well as showing 
some latest trends and design applications. 

profile

We focus on designers and senior A&D and in 
doing so give our readers a slightly different 
perspective from both of them as individuals, 
but also their work. 

desert island desks

Each month we commit a couple of editorial 
pages in order to gain an insight into the mind 
of one of our A&D readers based on the Radio 4 
programme. 

property

Our readers inhabit the world of commercial 
property, therefore it is vital that they understand 
the broader market. We provide insights into 
some of the key topics of the day, through the 
‘Horse’s mouth’ excusive interviews with some of 
the most important behind-the-scenes property 
protagonists.

perspective

This monthly feature provides a unique look at 
some of the most important end-user clients and 
senior property figures. Trhough an easy to read 
Q&A we provide readers with perspective into 
their world. Previous contributors have included  
Suzanne Archer, Turner & Townsend; Hannah 
Cookson, Plexal and Devinder Bhogal, Deloitte.

shows

We cover a review or preview each month. If you 
are involved or have an interesting point of view 
to share please contact us.



editorial calendar 19/20

SEPTEMBER

WELLBEING

A focus on the much discussed and mainly 
misunderstood issue of ‘wellbeing’

PREVIEW: LDF

OCTOBER

CO-WORKING REPORT
Our annual look at the world of hospitality

REVIEW: LDF

hospitality supplement
Main feature: Downtown Hotels

NOVEMBER

A-Z TRENDS

Which trends are manifesting themselves in 
the real world, and which ones will become   
the norm.

JANUARY

20TH ANNIVERSARY
Our 200th issue - a look back at the past 20 
years with 20 friends of the magazine

PROJECT REVIEW
Project of the year (Mixology North)

REVIEW: Mixology North, Sleep&Eat 

living supplement
Main feature: Senior Living

FEBRUARY

THE DEALER REPORT

A focus on the top dealers (furniture providers) 
and a look at how the market is changing 

REVIEW: Stockholm Design Festival

MARCH

DESIGNER FOCUS

A look in detail at the world of product 
designers 

hospitality supplement
Main feature: The Future of Visiting

APRIL

THE TECH REPORT

Putting technology in the Spotlight - the 
workplace tech revolution investigated 
including the end-user view

REVIEW: Mipim

MAY

30 UNDER 30
Giving the limelight to 30 A&D under age 30

PREVIEW: Clerkenwell Design Week
REVIEW: Milan

living supplement
Main feature: Modular Building

JUNE

PUBLIC SECTOR REPORT

Highlighting the best HE/FE schemes and 
looking at the revolution happening in the 
Public Sector

REVIEW: CDW

JULY

PROJECT REVIEW
Projects of the year (Mixology20)

REVIEW: Mixology, NeoCon

hospitality supplement
Main feature: Hyphenated Hotels

SPONSORSHIP
AND 

ADVERTISING



print advertising opportunities

Each month our editorial is packed with 
a wide range of content designed to 
educate, inspire and entertain.

25mm strip     

1/4 page

1/3 page

1/2 page

Full page

Double page spread

Outside back cover

Inside front cover

Inside back cover

Right hand page 

350

470

700

950

1,850

2,900

2,100

3,240

4,200

5,700

11,000

17,400

ANNUALMONTH

ANNUALMONTH

2,200

2,200

2,200

2,200

13,200

13,200

13,200

13,200

Other options available include Belly Band, 
Bound Insert, Three-page Gatefold and Six-
page roll fold. Please enquire for costs.

PRIME POSITIONS

regular advertisers include: 

Amtico, Autex, Boss Design, Brunner, 
Interface, Gresham, Hitch Mylius, 
Humanscale, Milliken, Modulyss, Tarkett, 
Sixteen3, Triumph, Verco, Vitra

print specifications

trim: 297mm x 460mm
bleed: 303mm x 466mm
type: 270mm x 440mm
gutter allowance: 5mm

trim: 297mm x 230mm
bleed: 303mm x 236mm
type: 270mm x 210mm

trim: 297mm x 110mm
bleed: 303mm x 116mm
type: 270mm x 90mm

DOUBLE PAGE SPREAD HALF PAGE [VERTICAL]FULL PAGE

trim: 140mm x 230mm
bleed: 146mm x 236mm
type: 120mm x 210mm

HALF PAGE [HORIZONTAL] 25MM STRIP

trim: 297mm x 230mm
bleed: 303mm x 236mm
type: 270mm x 210mm

6 PAGE ROLL-FOLD

standard page size

trim: 297mm x 230mm
bleed: 303mm x 236mm
type: 270mm x 210mm

front widths
page 1: 227mm
page 2: 216mm
page 3: 214mm

back widths
page 1: 214mm
page 2: 216mm
page 3: 227mm

ARTWORK SPECIFICATIONS

• Files must be supplied as composite CMYK PDFs
• All images contained within the PDF must be high 

resolution (300dpi) and CMYK format 
• Where necessary, a minimum bleed area of 3mm 

must be contained within the file
• No Colour Management, ICC profiles or lab colours 

should be embedded within the PDF



DIGITAL OPPORTUNITIES
COMING SOON

NEW WEBSITE
LAUNCHES OCTOBER 2019

EVENTS

At Mix Group we create, develop and deliver exceptional 
live experiences and compelling content to engage the 

commercial interiors industry.

We’ve developed our own brands and helped 
transform client brands through our creative, 
experienced and results-driven approach.

From intimate industry-led roundtables to the 
1200 strong Mixology Awards in London and 
Manchester, our events allow brands to engage 
with influential members of the industry in an 
exciting environment.

Event attendees include representatives from 
a variety of industry leading companies: 

Aecom | AHR | Area | BDG | BDP | BW | CBRE  
Cushman & Wakefield | Deloitte | Expedia           

Fuse | Fusion By Design |  Gardner & Theobold 

Goddard Littlefair | Hassel  | HMRC | HLW | Hirsch 

Bedner Associates | IA Interior Architects | Gensler      
Knight Frank | Morey Smith | Morgan Lovell 

Overbury | Peldon Rose | Perkins + Will | Savills 

Scott Brownrigg | Sheppard Robson | Squire and 

Partners | tp bennett | Willmott Dixon Interiors 

Conran + Partners | Zaha Hadid



mixology

Our two annual award-winning Mixology awards, held in London and 
Manchester, are two of the most anticipated events of the year.

The events are created for the dynamic and innovative commercial interiors 
community, with a judging panel comprised of key players in the industry.

LONDON, JUNE

Seat: £320

Table of 10: £3,100

Sponsorship: £7,200

MANCHESTER, DECEMBER

Seat: £275

Table of 10: £2,700

Sponsorship: £7,050

INCLUDES

Company name, logo and video rotating during the evening
Company logo will feature in all advertising in the magazine leading up to the event

Senior executive to announce winner on stage
Mix Interiors website to carry link to company website

Table of 10 at Awards, including free house wine and beer until 1am, 3 course meal 
and world-class entertainment

Significant social media coverage including video and photography

mix design collective

Mix Design Collective is a three-day commercial interior design event 
created as part of Mix Week Manchester, celebrating the best in national 

and international product design.

Designers collaborate with product partners to create one-off spaces inspired by key 
themes: Invigorate, Recharge, Living, Mindfulness, Collaborate, Meet, Learn, Social and 
Heart Space. 

MDC is not a traditional furniture fair; it defies all conventional exhibition traditions 
and provides and opportunity for leading designers to create live commercial interior 
experiences, showcasing world-class products.

EXPERIENCE PARTNER: £5,500

HEART SPACE EXHIBITOR: £1,750 “

”

INCLUDES

MDC website to carry logo link to company website;
Company logo will feature in all advertising in the 
magazine leading up to the event;
Priority passes for colleagues and guests to VIP preview 
and showcase;
Branding at event and on promo items;
Access to photography and video to use post event.

Fantastically 
immersive, like no 

other design event. 
Collaborative to 
the core, it was 

inspiring!



mixinspired

2019 sees MixInspired’s fifth year of industry leading 
networking events. These seminars bring together a panel 
of leading industry figures from the world of workplace.

Guests from A&D, D&B, Property and end-user benefit from the panel’s 
forthright, frank and sometimes suprising (yet always entertaining!) 
views on the hot subjects of the moment.

Sponsors benefit from input into theme, speakers, editorial feature and 
guest list; branding online and in magazine write-up; product placement 
on the day.

Recent sponsors include Autex, Arper, Bruntwood, CBS, Flokk, Milliken, 
Interface, Karndean and Specialist Joinery Group.

1 OF 3 EXCLUSIVE SPONSORSHIPS: £2,950

roundtables

This event is designed for clients that want to create a 
personal relationship with potential clients that they 

would like to know better. 

This is an intimate event that is usually hosted at the client office/
showroom or, if necessary, a neutral venue. Up to ten people will attend 
including two from the client, the Mix Interiors editor and between five 
and seven clients. Each roundtable event will have a theme most suited 
to current topics in the industry but also subtly linked to the sponsoring 
client.

The target audience can come from any sector, however our most recent 
ones have been from the A&D and D&B community. Our aim at Mix is to 
create an event and make the subsequent write up both interesting and 
thought-provoking to draw a conclusion.

Recent guests include: HLM, tp bennett, Gensler, BDP, Scott Brownrigg,  
HLW, AECOM, HOK International, Morgan Lovell  and BDG.

EXCLUSIVE SPONSORSHIP FROM £6,450



bespoke events

Award-winning, inspirational and thoroughly enjoyed, we 
are privileged to have helped clients deliver their business 
objectives through working in partnership with us on a 
range of events, using our heritage as an award-winning 

events company.

SERVICES WE OFFER

event management: Venue sourcing, delegate 
management, entries and judging

design and marketing: Full service in-house design, 
marketing materials across digital and print, social 

media and editorial support

photography and videography

EVENTS WE ORGANISE

Showroom launches
Product launches

Conferences and forums
Roundtables
Receptions

Award dinners and events

Clients include Hansgrohe | Milliken | Camira | Bruntwood | Interstuhl | Kohler

managing director
martin mongan
martin@wearemixgroup.com 

owner
marcie incarico
marcie@wearemixgroup.com

head of events
julie young
julie@wearemixgroup.com

senior project manager
hester talbot
hester@wearemixgroup.com

senior project manager
georgia bone
georgia@wearemixgroup.com

project executive
natasha nelson
natasha@wearemixgroup.com

editor
mick jordan
mick@wearemixgroup.com

director
david smalley
david@wearemixgroup.com

business development manager
kate borastero
kate@wearemixgroup.com

business development manager
gary williams
gary@wearemixgroup.com

designer
tamzin bell
tamzin@wearemixgroup.com

editorial & marketing executive 
chloe petersen snell
chloe@wearemixgroup.com
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